
Understanding our Church Planting Context 



Overview

1.What are we talking about?

2.Why should we bother?

3.How do we go about it?

4.What do we do with it?



What are we talking about?

1. We’re trying to understand it geographically

2. We’re trying to understand it demographically

3. We’re trying to understand it historically



Understanding Context Geographically

• What zone is it in?

• What are its transport links? 

• Is it on the tube or on the train? 

• What are the buses like?

• How long does it take to get into the centre?

• Is it a destination or a dormitory?

• Is it easy to get in and out of the city and to the city?

• Is it where the action is at?

• Are there development plans that will change the area?







Transport Profile



Understanding Context Demographically

• Who is here?

• How long are they here for?

• How do they feel about being here?

• Where are they from?

• What’s the ethnic profile?

• What is the age profile?

• What’s the religious mix?

• What do they do for a living?



Median Age



Age Profiles



Ethnic Profile



Religious Profile



Median Household Income



Occupation Profile



Other Gospel Ministries



Understanding Context Historically 

• What’s happened here?
• What’s shaped this place? 
• Where has it come from?
• Is it on the up or on the down?
• Do people leave it or move to it?
• Who moves to it and why?



Schools (Primary)



Housing Profile



Average House Price



Geography + Demography + History 

= 

Culture







Why Should We Bother? 

We’re trying to provide answers to the two key questions: 

1. Who are we trying to reach?

2. How do we reach them?



How Do We Go About It?

1. Indirect Contact with People: Online

2. Direct Contact with People: IRL



Indirect Contact with People



Estate Agents



Evening Standard



Interactive Maps on Council Websites



DataShine



Nomis Website: Census Data





Direct Contact

1. Personal Networking: personal contact with individuals
2. Research Teams: individuals in the launch team trained to network
3. Launch Groups: small groups of local believers and non-believers



Direct Contact

 What brought you to this area in the first place?
 Do you like living here?
 What do you find frustrating about living here?
 What are your dreams for you (and your family)?
 What kind of church does this neighbourhood need?
 Would you like to be on a mailing list to receive information about this new 

church?
 Would you be interested in coming to a launch team meeting about his new 

church?



Walk the Patch 

1. Print out a map of the geographical area that you’re wanting to reach
2. Take notes as you go around the area
3. Meet with one or two allies and get them to give you an understanding of the area
4. Where’s the centre? What are the directions of travel?
5. What’s the provision of public transport like?
6. Where are the schools?
7. What are the types of housing?
8. What are the sizes of gardens? Are they well looked after?
9. What kinds of cars are people driving? Are they old or new?
10. What kinds of shops are in the street? Where are the supermarkets?
11. What types of things are promoted on fliers?
12. What can you learn from the churches from what’s on their noticeboards and the general appearance of their 

buildings?
13. What recreational facilities do people have in the area?
14. What are the places in which people congregate?
15. What tends to bring people together?



What Do We Do With It?

1. It’s going to shape our plan

2. It’s going to end up in a presentation

3. It’s an integral part of our pitch



Additional Resources

Search “JSNA” and your borough


